USF Alumni Association Committee Structure

Board of Directors

Executive Committee

Circle of Presidents
(Alumni Association

Past Presidents)

Innovative Team

Growth Team

Entrepreneurial Team

Student & Young
Alumni
Committee

Purpose: Recom-
mends and imple-
ments strategies to
engage students
and young alumni
with the University.
Builds traditions and
a spirit of loyalty
and University iden-
tity among future
alumni.

Involvement and
Services Committee

Purpose: Advises how
to engage alumni with
University via
volunteer opportunities
or events as well as
continuing education,
networking, career
services and any other
programs or services
that are developed for
the entire alumni popu-
lation.Oversees
operation of chapters
and societies, reviews
petitions for new

chapters and societies. | _|

Long Range Planning
Commission

Purpose: Reviews the
current long range plan
and recommends a new
plan to the Board of
Directors regarding the
direction of the Associa-
tion’s programs over the
next three to five years.

Awards &
Nominations
Committee

Purpose: Selects
alumni award recipi-
ents and recom-
mends slate of nomi-
nees for the Board
of Directors.

President’s
Roundtable

(all Chapter &
Society Presidents)

Membership Finance
Development & Committee
Benefits
Committee
Purpose: Purpose: Moni-

Recommends and
implements strategies
to build Alumni Asso-
ciation membership.
Reviews current mem-
ber benefits and ser-
vices and advises on
ways to add value to
alumni membership.
Investigates and rec-
ommends new benefits
and services for alumni
members.

tors the financial
status of the
Association and
submits an an-
nual budget to
the Alumni As-
sociation Board
of Directors.

Alumni
Council
of 100

Purpose: Assists
the university
with its legislative
advocacy initia-
tives. Supports
legislative intern-
ship opportuni-
ties for students.

Communication
Committee

Purpose: Provides
guidance and in-
put on the effec-
tiveness of the
USF magazine,
website and list
serve and other
Assoc. communi-
cations. Recom-
mends new or
different communi-
cations vehicles.
Surveys alumni.
Assists USF in
marketing through
brand recognition
initiatives.




